Team 2 “Team Cancun”


Quiz 2 Questions

1. What is the process called where people select, organize, and interpret sensations?


A. Sensation marketing


B. Perception


C. Sensory inputs


D. Hedonic consumption

2.  Marketers communicate meanings on the  __________  ___________ through a 
products color, size, and styling. 


A. Sensory Marketing


B. Perceptual Filters


C. Visual Channel


D. Sensory Systems
3. What refers to the minimum amount of stimulation that can be detected on a given 
sensory channel?


A. Differential Threshold


B. Exposure


C. Psychophysics


D. Absolute Threshold
4. What does Weber’s Law state?


A. Psychophysics is the ability of a sensory system to detect changes or 
differences between two stimuli.


B. The haptic (touch) sense plays an important role in consumer behavior.


C. The amount of change required for the perceiver to notice a change is related 


to the intensity of the original stimulus.


D. The minimum difference we can detect between two stimuli, the just 



noticeable difference. 
            5. Personal selection factors include all of the following EXCEPT:
a. Perceptual vigilance

b. Perceptual defense

c. Attention

d. Adaptation

6. Perceptual vigilance is when consumers are more likely to be aware of stimuli that relate to their ______

a. Experience

b. Current needs

c. Lifestyle 

d. Desires 

7. All of these factors may lead to adaptation EXCEPT:

a. Intensity

b. Duration

c. Exposure

d. Position

8. Green Giant relied on what principle as it redesigned its packaging effort in order to  
unify all of its different product offerings by having the same likeness?
A. Closure Principle

B. Principle of Similarity

C. Figure-Ground Principle

D. Marketing Principle

9. In the movie Office Space, a red Swingline stapler belonged to an office worker 
named Milton who guarded it from his coworkers. After the movie came out 
Swingline was swamped for orders for a red Swingline stapler, but they had a 
problem as they didn’t make red staplers. This is an example of:

A. Perceptual Filters

B. Selection Factors

C. Hyperreality

D. Fictional Marketing

10. Semiotics is the study of correspondence between _______ and________ and their 
role in the assignment of meaning. 

A. Figures and Visions
B. Objects and Icons

C. Icons and Messages

D. Signs and Symbols

1. B

2. C
3. D
4. C
5. C

6. B

7. D

8. B

9. C

10. D

