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Group 6 Essay Question & Answer
What different ways are there to segment your customers? List and explain them.

· Demographic Segmentation: is based on measurable characteristics of population, such as income, population, age distribution, gender, education, and occupation.

· Psychographic Segmentation: involves grouping people in terms of their attitudes, values, and lifestyles.

· Behavior Segmentation: focuses on whether people buy and use a product, as well as how often and how much they use or consume.

· Benefit Segmentation: focuses on the numerator of the value equation – the B in V = BIP. It is based on marketer’s superior understanding of the problem a product solves, the benefit it offers, or the issue it addresses.

· Ethnic Segmentation: segments customers in terms of their Ethnic background, such as African/Black Americans, Asian Americans, and Hispanic Americans.

